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Abstract In this study, a survey was conducted on 313 domestic triathlon participants to understand the
relationship between the triathlon participants’ sensation seeking tendency and bicycle brand consumer value
orientation. The results are as follows. First, there were partial differences in sensation seeking tendency and
consumer value orientation according to the demographic characteristics. Next, sensation seeking tendency
had a partial effect on consumer value orientation. Last, there were no moderating effect in the relationship
between sensation seeking tendency and consumer value orientation depending on the consumer generation
type. A comparative study targeting more diverse extreme sports participants is needed in the future.
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Table 1. Demogarphic Charateristics of Surveyed People

Characteristics Categories n(%)
Gender male 188(83.6)
female 37(16.4)
{30 40(17.8)
30~39 48(21.3)
Age 10~49 96(42.7)
> 50 41(18.2)
(2 23(10.2)
Average monthly | 2~less than 3 37(16.4)
income 3~less than 4 42(18.7)
(million won) 4~less than 5 47(209)
>5 76(33.8)
1 39(17.3)
Average monthly | 1~less than 2 69(30.7)
expense 2~less than 3 64(28.4)
(million won) 3~less than 4 22(9.8)
>4 31(13.8)
Triathlon club not registered 33(14.7)

{2 49(21.8)
career 2~less than 4 | 61(27.1)
(years) 4~less than 6 25(11.1)
> 6 57(25.3)
. . 2 62(27.6
Triathlon athletic 2~lesi than 4 65E28.9;
(C;l eraeresr) 4~less than 6 | 33(14.7)
> 6 65(28.9)
{5 105(46.7)
Number of 5~less than 10 39(17.3)
triathlon 10~less than 15 | 17(7.6)
participation 15~less than 20 | 19(8.4)
> 20 45(20.0)
Number of 0 143(63.6)
full-course triathlon 1~2 47(20.9)
participation > 3 35(15.6)
Total 225(100.0)
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Table 2. Hypothesis Verification Results

H Path B |SE. |CR. | p
H2-1 | TAS = SO | 277 | 075 | 3.004 | .003
H2-2| ES =80 | 263 | 072 | 2334 | 020
H2-3| BS— SO | .051 | 081 | .552 | .581
H2-4| DS — SO | -345| 122 |-3.407| .000

*TAS: Thrill and Adventure Seeking *ES: Experience Seeking
*BS: Boredom Susceptibility *DS: Disinhibition
*S0: Self-Oriented value
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Table 3. Hypothesis Verification Results

H Path B |SE.|CR.| p
H3-1 | TAS > 00| 258 | 064 | 2596 | .009
H3-2 | ES—00 | 271 | 062 | 2291 | .022
H3-3 | BS — OO 091 070 | 911 362
H3-4 | DS — OO | -243 | 096 |-2.409| .016

*TAS: Thrill and Adventure Seeking *ES: Experience Seeking
*BS: Boredom Susceptibility *DS: Disinhibition
*00: Other-Oriented value
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