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Abstract In this paper, we propose a method

to improve the quality in the super resolution
generation process of a single image using a
residual block structure with a dual structure. In
the proposed method, the residual block structure
of the dual structure is designed to utilize the
hierarchical features of the low resolution image
to implement the super resolution. In addition, in
the process of accumulating features between
blocks, a cross-accumulation type connection
was constructed to reduce parameters. The
proposed method improved super
resolution results implementing
lightweighting using fewer parameters.
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Abstract

researching the provision of a web service that
can be disclosed by extracting the popularity
index through an objective and comprehensive
algorithm by reflecting the data of Google,
Twitter, and YouTube, which are used the most
by users around the world. In this paper, in order
to provide credible information about web
services, we want to extract the popularity index

Currently, we are actively

and conduct a study on a platform that can
provide a suitable web service.
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Abstract This study identifies how the

characteristics of founders of one-person
beauty companies affect the success factors of
start-ups and presents related implications. The
survey for the study was conducted from July 11
to July 29, 2022, and a total of 218 copies were
used for empirical analysis. As a result of the
analysis, the characteristics of founders of
single-person beauty companies were three
factors: desire for achievement, creativity, and
risk-taking, and the success factors of start-ups
were classified into beauty technology, capital
power, and business establishment status. In
addition, it was found that the characteristics of
the founder had an effect on the success factor
of the start-up. In particular, it was the
creativity of the founder that influenced all the
factors of start-up success. Therefore, above all,
I think it is important to differentiate from
other beauty companies.
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Table 1. Factor analysis of the Characteristics of

founders
Factor . Factor Cronba
Factor variable . s
name loading ch's a
Desire for | - Will to achieve the goal 912
achieveme | - A last-ditch effort .863
nt - Completion of one's work .803 .898
(3.845, - Preference for a sense of
29.785)° accomplishment 719
- Creativity preference 841
Creativity - Present new ideas 788
(2.516, - The pursuit of curiosity 720 841
23.729) - Preference for Creative 663
Ideas
- Performing Dangerous .887
Risk Tasks
taking - Taking risks for success .849 852
(1.441, - High-risk returns 792 :
15.113) - Try new even if it's
dangerous 716

a: (Eigen value, Variance explained)
b: X?=331.574, df=47, p=.000

the0®, B 43A that B H] Bt 2
3= Table 29 2tk 192k 1.0 oo 48 8¢l
o 3z nlerl%, AR, AU A st

Table 2. Factor analysis of the Factors for
successful start-up

Factor . Factor Cronba
Factor variable ) §
name loading ch's a
- My special skill .876
tesﬁsiuz/es - Get the latest technology .851
@ O1q1 - Technological development 779 .818
34-81 656 efforts
: - Satisfaction with my skills 701
Capital | ~ Funding capacity 841
- Capital investment
power ) 788
capacity .804
(2.633, . 720
16.457) - Securing start-up funds 663
) - High creditworthiness )
- Sufficient parking
Business facilities . .829
- - A large floating
conditions . .802
population 795
(2.010, L . 753
12.145) - Excellent interior design 699
’ - The latest instruments ’
and equipment

a: (Eigen value, Variance explained)
b: X2=1,156.239, df=111, p=.000

2, st} ol AR
ATt Table 3 2ot BAAT FY 4320 1)
e 190 18719 FIRe] 40 ozt 4 =
T EAHR fogt Zos yeyth

71 %S

Ho=&2

Table 3. The Multiple Regression analysis

Factors for successful start-up
Characteristics Beauty Capital bower Business
of founders techniques P P conditions
B t-value B t-value B t-value
Desire for | 137 | 4973™ | 000 | 1.087 | 223 | 7.261™
achievement
Creativity | .287 [9.183™ | .101 | 1.139" | 133 | 4.213""
Risk taking | .065 | 1.001 | .314 | 11.693™ | .201 | 5.997""
R%=521, R?=381, R%=420,
Adjusted Adjusted Adjusted
R?=.516, R?=.369, R?=.411,
Fat=37.437" F3t=27.357"" F3t=43.605""
*0¢0.05, **p¢0.01, ***p¢0.001
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Abstract Republic of Korea Army(ROK) Army
trying to of
education and training. However, there are many
limitations in actual training, which limits

is improve the effectiveness

practical education and training. Virtual reality
technology is being used to overcome these
limitations.  Virtual reality technology
developing in various types, and the ROK Army
needs to introduce a virtual reality training
system in consideration of cost education
effectiveness. This study analyzes the cost
education effectiveness on simulator-type and

is

immersive-type virtual reality training system in
operation at ROK Army air defense school. The
results of this study can be used as basic data for
analyzing the cost education effectiveness of the
virtual reality training system.
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Table 1.

Comparison of the 3 types of virtual

reality
Division Immersive—type | Simulator-type | Display-type
Cost Low cost High cost High cost
Immersion Very high Height Lowness
HMD wear Wearing Selectable Selectable
Space utilization Height Lowness Middle
Scalability Height Lowness Middle
3. iy
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Table 2. Cost education effectiveness analysis res
ults
AHp | Relative Relative
o offect| AHP | Production production | 98t education
Division | i 4e% (ierfgeec):c (b?ltl)igtn ) cost eff?;:imlgsn)ess
(times), (times) (billion)
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~type 0.576 1 7 1 1
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Abstract Existing art appreciation services

are all smartphone-based APP services, and
there is a problem in that it is difficult to elicit
the various emotions of learners. The Al-based
art appreciation education service platform
proposed in this paper provides learners with
an emotion key-pad that can express the
learner's emotions while viewing the content
provided to solve these problems.
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Abstract The purpose of this study is to
investigate the effect of recovery type
(emotional/economic) on customer forgiveness.
The results of the experiment were mostly in
line with expectations and would help Internet
portal operators.
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Abstract This study aims to confirm the role
of consumer nationalism in local cultural
iconography in developing countries China and
two advanced countries in individualist cultures,
and to strengthen the localization and quality of
foreign global brands in China and the U.S.
global brands. To this end, a total of two types
of questionnaires will be produced, made of
actual brands from China and the United States
as experimental stimuli, and an online survey
be conducted on Chinese and US.
consumers.
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Abstract Consumers have various emotions

after purchasing a product. Such responses can
be classified as satisfaction and dissatisfaction.
The dissatisfaction in consumers turns into hate
within them or responds externally by negative
word of mouth, which can affect brand loyalty.
The purpose of this study is to investigate how
consumers' dissatisfaction affects brand loyalty
when the NWOM and brand hate is mediating.
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Abstract The purpose of this study is to
examine whether the influence of the
recommended algorithm filtering type on
consumer attitudes can be adjusted according
to self-construal and regulatory focus. In this
study, the experimental design wuses the
recommended  algorithm  filtering  type
(contents-based vs. collaboration) as an
independent  variable, and self-construal
(independent vs. interdependent) and regulatory
focus (promotion vs. prevention) A research
model was designed as a control variable. The
conclusion of this study is expected to help
establish data optimization of Al
recommendation algorithms, which are the core
of corporate survival strategies that analyze
data preferred by consumers from the
perspective of companies after the digital
transformation era
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Abstract In this study, evaluation criteria and
research have been the
perspective of ESG investment institutions in
the reality that the desire for ESG activities of
companies is increasing and the degree of

conducted from

interest in ESG activities is increasing all over
the world. To this end, the perception of ESG
management among corporate employees in
three areas of activity, including environmental,
socially responsible, and governance, which
constitute ESG management activities, was
investigated.

In particular, unlike the past, where only the
financial performance of a company was
long-term  perspective,
that affect

value and sustainability were reflected in this

evaluated, from a

non-financial factors corporate
study. It provides useful information necessary

for planning effective ESG activities and
establishing strategies for companies on ESG
through questionnaires on the perceptions of
ESG management of company employees and
the effect of ESG management on the attitudes

of organizational members.
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Abstract This study is a descriptive survey

study to identify and understand the impact
factors of  patient  safety  awareness,
self-efficiency, organizational immersion and
patient safety management activities among
nurses in general hospitals to provide basic data
for effectively enhancing patient safety
management activities. The study participants
included 143 nurses from four general hospitals
located in G-wide. The collected data were
analyzed by SPSS 22.0 program using real-time,

percentage, t-test, ANOVA, Scheffe's test,
Pearson's correlation coefficient and
Hierarchical regression analysis.  Factors

affecting patient safety management activities
were hierarchical multiple regression analysis.
The factors influencing patient safety
management activities of general hospital
nurses were patient safety culture perception
(8=.556, p<.001), And explanatory power was
42.8%.
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Abstract This study is a correlative study to

assess the relationships of COVID-19 stress,
self-efficacy and coping of job stress among the

medical institution workers. Methods: The
subjects in this study were 121 medical
institution workers. The results of the

correlative study to assess relationships among
COVID-19 stress, self-efficacy and coping of
job  stress showed significant  positive
correlation between COVID-19 stress and
coping of job stress(r=.31, p=.001) and between
self-efficacy and coping of job stress(r=.24,
p=.008). The results of the study showed that
higher level of coping of job stress led to higher
level of self-efficacy. Therefore, to increase the
coping of job stress of medical institution
workers, many efforts are required in the
medical institution policy and for the strategies
to promote coping of job stress.
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Abstract Reducing bread waste in Korea, 2. 28
which boasts the world's most expensive bread 21 Bi7|o] Bs
prices, will make a lot of profit for businesses.
Therefore, in order to reduce waste, this study AR A7199 6077 & ABAEFS 688Lots o|H,

proposes a method of creating a demand data
distribution based on order data and process
data collected at a bakery factory for 60 weeks,
establishing a production plan, and producing
some products in an MTO method.
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Table 1. Waste

product 1 22
product 2 3.9333
product 3 1.9333
product 4 36
product 5 0.1333
product 6 0.3333
product 7 0.3333
product 8 0
product 9 0.8666
product 10 0.6666
Total 14(Lots)
22 MiHE 7 Y
Fig. 12 AZ1o dis) 6057 HASH FRARES
T 992 F4sto] e S|AEIHIH E9lE Lot
olt}. Table 2% Fig. 19 2EXES o835t The 7}

AEES 80w 22 ol
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< chocolate
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< blueberry

< cheese muffin >
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Fig. 1. the distribution of products
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Table 2. Distribution value of the product

product Distribution value
product 1 -0.5 + WEIB(5.52, 2.58)
product 2 -0.5 + 9 * BETA(2.37, 4.38)
product 3 -0.5 + WEIB(5.84, 2.29)
product 4 NORM(23.1, 5.05)
product 5 -0.56 + 9 * BETA(2.82, 6.07)
product 6 -0.56 + GAMM(1.02, 5.87)
product 7 POIS(10.28)

product 8 -0.56 + GAMM(1.12, 7.16)
product 9 NORM(3.38, 1.87)
product 10 -0.5 + ERLA(0.817, 4)
Table 25 ©]&3to] 8F <t HHEEE= AL A E

O

CO]OU:] _LE"7]€O] 7]—0 ol (})\l-r‘;j 11%29}_ Zﬂ%‘4‘—§‘
%ﬁ MTOHO]—Q,Q_E /\H/K]-Z“g_% _/'\_‘a:]l—é—]‘aiq

Table 3. Production Planning (weekly)

p1 p2 p3 p4 | pb p6 p7 p8 | p9 | p10
1 0 0 1 0 2 1 1 0 0 2
2 1 0 0 0 2 1 1 1 0 2
3 0 0 0 0 2 2 0 0 1 2
4 1 0 1 0 1 0 1 1 0 2
5 0 0 0 0 1 0 0 0 0 1
6 1 0 1 0 1 1 0 1 1 2
7 0 0 0 0 1 0 1 0 0 1
8 1 0 1 0 1 1 0 1 0 1
3. Algzu
Wl 55ke ERlsh] fisl 7Rk 6072 309] ARgele]
A Ui oF A Z ARRES 688Lots7| eI, Table
49} 22 B0 Ak ] 52 B3 5 U
Table 4. Improved waste
Average Half Width
product 1 15 0.25
product 2 0 0
product 3 0.8 0.23
product 4 0 0
product 5 0 0
product 6 0 0
product 7 0 0
product 8 0 0
product 9 0.0333 0.01
product 10 0.0667 0.07
Total 24 0.36
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Abstract This study is a study on the career
preparation behavior of college students in the
health field, and the following conclusions were
obtained by analyzing the variables that are
judged to affect the career preparation behavior.
In career preparation behavior, academic grit
and resilience are variables indicating
meaningful explanatory power, and it is thought
that it will have a positive effect on career
preparation behavior through analysis of variables
related to grit and resilience in the future.
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Table 1. Research subject

Characteristic Division Frequency Ratio
1 22 9.5
2 98 424
Grade
3 47 20.3
4 64 27.7
Nursing 65 28.1
Major adm?rizﬁr;tion 72 812
rehigiflji;ftion 94 407
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Abstract The purpose is to explore the
relationship  between adherence to the
8-5-2-1-0 guidelines for obesity prevention and
obesity. 2019 The Youth Risk Behavior
Survey(KYRBS) self-evaluation surveys of 57,303
students were used. Non-parametric statistics

(The Kruskal-Wallis test) and post-hoc
comparisons were conducted. The results
showed there were significant differences

between the group with no goals in 8-5-2-1-0
and other groups, as well as the group with one
goals and other groups. Therefore, schools
should consider two or more goals in 8-5-2-1-0
guidelines to prevent youth obesity.
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Table 1. Participant demographics

gender N(%) BMI(meantSD) | BMI2=25(N,%)
Boys 26,014(51.6%) 21.92+3.87 5,407(20.8%)
Girls 24.431(48.4%) 20.72+3.05 2,341(9.6%)
Total 50,455(100%) 21.34+3.65 7,748(15.4%)
22 g7t =4

AT A 20199 HAAABFH AL ARAE
HI O 8AIZE ol 1 o, 51 o< ofA, A4
A3 o, 2417E olste] TV B AFE ARE o7, 14]
2t olgel AAEE o, T1Ejal At A 7k A7

B S 44 olvE FUsAr viTkge AT 2



ofzgo] A Aot BEAS wiee.

23 BM

A £ (ANOVA)IIA A 7H8S TEokA] &
@'Ol] me} v 24 AR Kruskal-Wallis 4 w5
olgstArt. EF ARF  HIEA(post-hoc
comparison)& 59 2 IFE v Xfo|7} dAYst
=AE glstarat ok

HpEH

o
=

Table 294 &<l
ojtaelo] 7 QAL
o Exfstoirt. by ojd
St JAEES Fe 324%E

Table 2. Relationship between Adherence to 8-5-2
-1-0 guideline and BMI

n % BMI
(8) Sleep duration 12,807 | 25.4%
(5) FV consumption 1,543 3.1%
85-2-1-0 ™" 3) Screen time 27426 | 54.4%
Guideline . il
(1) Physical activity 3,230 6.4%
(0) SSB consumption 2,248 4.5%
Met four guidelines or
ah more 468 0.8% 20.79
50" | Met three guidelines | 1353 | 2.7% | 20.90
8-5-2-1-0[ Met two guidelines 8,255 | 16.4% | 20.95
Guideline —
Met one guideline 24.038 | 47.7% 21.38
Met zero guideline 16,311 32.4% 21.53
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Abstract This study tried to grasp the latest

research trends on artificial intelligence. For
this, we collected data using scopus DB, refined
the collected data, and analyzed it through the
R section. In this research, I was able to grasp the
latest research trends on artificial intelligence in
the fields of social sciences and business.
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Abstract The purpose of this research is to

create a late-night bus route during competition
through big data analysis. For this purpose, we
extracted and analyzed the number of
passengers getting on and off the bus routes in
the late-night hours of Daejeon, the number of
stops, etc., and created four optimal routes.
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Abstract The purpose of this study is to

analyze the positive ESG image factors of
startups using big data analysis technology in
the era of the 4th industrial revolution to
prepare prospective founders for the external
and internal requirements for successful
startups and to positively improve the
education and preparation of prior learning.
provides a solution. The MZ generation, who
are preparing to start a business across the
country, are identified in the order of business,
support, business and society, investment, and
management, suggesting careful consideration
of key keywords in preparation for start-up. For
the future research direction, we believe that it
will be necessary to prove the positive impact
of ESG startups by designating key keywords as
variables and conducting correlation between
control and mediating effects, factor analysis,
reliability analysis, and regression analysis.
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In [7]: #3 $ods; H&F =&
tree_model = DecisionTreeClassifier()
nodel = LinearRegression()

nodel fit(X v)

Out[7]- LinearRearession()

In [B]: #4 #odaf HF Fg N&

v_predict = model.predict(X)

rmse = mean_sguared_error(y,v_predict}
r2 = ré_scorely,v_predict)

printirmse)

printirz}

2.93265330966451 46
0. 992314751 3873404
In [9]:
Qut[39]:

plt.plot(X.values.y)

[<matplatlib. lines. Line2D at Ox2d87h8737{0=,
<matplotlib.lines. Line2D at 0x2d57bE73550>,
<matplotlib. |ines. Line2D at Ox2d587b873%a0>]
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Fig. 1. loT Bigdata analysis
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Abstract The purpose of this study is to
explore the effects of time poverty experienced
by tourists on the quality of tourism due to
changes in the tourism service system according
to the recent rapid development of information
and communication technology.
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Abstract

Smart  factory  construction,
recognized as a survival strategy for the
domestic manufacturing industry, is rapidly
increasing due to the convergence and

convergence of technologies. Smart factory
technology is evolving from vertical integration
of factory automation to horizontal integration
of wvalue chains. Therefore, a step-by-step
construction strategy is needed according to the
evolution of technology. For this, it is necessary
to first conduct a level diagnosis to accurately
grasp the current level, and to set the direction
and KPI (Key Performance Indicator) according
to the horizontal perspective of the value chain
suitable for each business environment.
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Table 1. Step-by-step implementation plan of
smart factory
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Abstract As the importance of Instagram JE0] Yote go|ZARYE HoFr|: skl ook
advertisements has been highlighted as the ot AlE AR A et AR} FRE HojE ¥

number of Instagram active users has increased, oA AFolt BHES o SHoE WSSt
this study shows the effect of the type of appeal E qARE F1EH EEsl=d o5 FasaTet
for Instagram advertisements on the value of 3}, Hol ol AEFEH 9] AT 9Fo]
mobile advertisements. The purpose of this Rl 7o) U] X sk} QI AEN T TIo] it

study was to investigate the mediating role of

AT, AZ AsE, Fufolwo] n)x= Jake oto
mobile advertising value and the moderating o, AE Ao, Fjele] HlAls SFE ot

effect of product involvement. To this end, an A okt

online survey was conducted focusing on the MZ

generation that mainly uses Instagram and 2. 28

analyzed with SPSS. As a result of the analysis,

the value of mobile advertisements perceived by a7t aHRA A=A aaks W) A 3
consumers is expected to vary depending on the 1R &gt AFH 7oy Fa FAAR] &
type of advertisement appeal for Instagram BRAA B3 Be FaEs AZoly HAlEoHTh
advertisements, and if the value of mobile ooz uesrE FubAol HAXE Adsi=
advertisements is high, the preference for wpolaly oSttt FUAT SFoj oA A

Instagram advertisements is expected to be high.
Therefore, unlike traditional  advertising
methods, Instagram advertising is expected to

o 447 277F Q] oA A7 =2He B
AR 2EA] A oS e FAE

have a greater impact on mobile advertising YR, AHAPt A o 9l olde AR &7
value than rational advertising appeal regardless HAE dot, ARAFATIE Sivh A8 A
of product involvement. Therefore, when g} Anjzte] HHS ZQAeks AT EX A9 7F
producing Instagram advertisements, advertisers Ho B LS 9wsl uHE J|HoE AHR}
actively utilize emotional advertising appeals in o] 74 EL HME A1Tsto] AZo] ot TA EL

advertising copies to increase consumers'

purchase intention TR FIATIE o FHol .

Fa 7k 2 (advertising value model)}2 “Z119]

1. M2 A& 7840 tigt AR 234 BrPE Fod

TH1]. Ducofed] I+ 24, JEA, AS
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Fig. 1. The research model
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Abstract The purpose of this study is to

investigate ESG perceptions of companies in
the Gumi region. The survey is analyzed to help
local companies manage ESG.

1. ME

202092 ASE 719 AQFIA ESG7L & SHRE
HEFon, 1 ol 7|99 AFAE} T2 HF
ARl A 17} B7tE S8E|o] FARE HTol= ESGe
22 HAQFH 7HH9 Fa40] =oAL jloH, A
AR SR Bt 14 9] ESGRT7F =1L, 7]
9] 4187t = ESG7F HEY =L Q. Egh FR-9)
FATAE A= e Aot o] -9 ESG7t 7]
A Yol F83 FEOE Jgo] EolA| 1L Sl T,
ESGHHA A9 7|49 4 x d 3 EE wofotn
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Abstract The of mobile apps is

increasingly interesting to study in relation to
brands. This research tries to study this
relationship by (i) examining the impact of
transactional ~ branded app  both  of
non-transactional and fully transactional on
brand risk, brand involvement, brand trust, (ii)
analyzing the impact of brand risk, brand
involvement, brand trust on brand attitude at
the end. This study also adding functional and
emotional of customer when they use the
mobile apps as a moderation variables.

use

1. Introduction

Mobile devices have become an integral part
of customers’ daily life and an important tool to
express themselves (Bellman, et al., 2011). They
act as important communication medium for
customers who are spending more time on
these devices than surfing the web (Kim, et al.,
2013). Recently, the development and use of
have added the

increased utility of these devices. It has been

branded mobile apps to
reported that increased demand of mobile
services can partially be attributed to the desire
to use specialized apps (West and Mace,2010).
These apps are important both for marketers

and consumers.

Brand involvement
In marketing research, many researchers
argued that involvement plays an important role

in consumer behavioral intentions. (Chen &
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Tsai, 2008; Huang, Chou, & Lin, 2010; Kim,
2012). Involvement was developed in consumer
behavior and can be defined as: the perceived
personal importance or interest consumers
attach to the acquisition, consumption, and
disposition of a good, service, or an idea
(Mowen & Minor 1998).

Brand Trust

A brand is a trust mark for all intangible
trust-generating activity, and absent human
touch, it can be a symbol of quality and
assurance in building trust (Keller, 1993; Bart, et
al., 2005). The importance of the trust construct
has already been demonstrated in sustaining
buyer and seller relations (Chow and Holden,
1996; Amine, 1998; Morgan and Hunt, 1994;
Bart et al., 2005; Agustin and Singh, 2005).
Trust can be defined as a consumer's confident
beliefs that he or she can rely on the seller to
deliver promised services, whereas a relational
value can be defined as consumer's perceptions
of the benefits enjoyed versus the cost incurred
in the maintenance of an ongoing exchange
relationship (Agustin and Singh, 2005). The trust
in the purchased brand may be viewed as
leverage of its credibility, which in return may
reinforce the consumers'
behavior (Amine, 1998).

Brand attitude

repeat  buying

Brand attitude is one of the most researched
area in marketing because of its ability to

predict consumer’s actions and behaviors



relating to brand. About 50% of the variance in

consumers  behavioral intentions can be
explained by attitude and subjective norms
(Schaller and Malhotra, 2015). Brand attitude
has generally been understood as consumers'

of of
“goodness or badness” towards the brand (Eagly

summary evaluation some degree
and Chaiken, 1993). This conceptualization is
based on the expectancy- value model; where a
consumer'’s attitude toward a brand is shaped
by the value delivered by brand attributes and

the strength of attitude is influenced by the

strength of beliefs about the attributes
associated with brand.
Functional vs Emotional
Transactionality branded app |
Non-transactional vs. Fully < ‘ Brand involvement ‘ % Brand Attitude
transactional 1] )
-{ Brand trust L

Moderating effect

Direct effect

Fig. 1. Figure 1. Research Model

The following hypotheses are developed on

the research model and literature review.

| Hypothesis 1

HI. Product features with a branded app is
positively related to brand risk.

H2. Product features with a branded app is
positively related to brand involvement.

H3. Product features with a branded app is
positively related to brand trust.

H4. Brand risk has a significantly positive
effect on brand attitude.

H5. Brand involvement has a significantly
positive effect on brand attitude.

H6. Brand trust has a significantly positive
effect on brand attitude.

-50-
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Abstract It has been identified that retailers
are using scarcity messages in their promotion
strategy to influence customers’ perception and
purchase behavior. However, the effect of
scarcity seems to not only has a positive impact
but also has the dark side on customer side,
aggression behavior. This research tries to study
of both sides by (i) highlighting the impact of
scarcity on aggression through perceived threat
and perceived powerlessness as the negative
side of scarcity, (ii) discovering the impact of
scarcity on brand attachment through brand
jealousy, (iii) and examining the impact of
scarcity message onto purchase intention at the
end. Furthermore, this research also compares
the impact of two types of scarcity messages
namely limited-time and limited quantity.

1. Introduction

In term of increase income and create a
valuable brand perception, firms are using
scarcity message in their promotion. Previous
research has witnessed that scarcity promotions
result in positive evaluation of the product and
services and these products are perceived more
valuable by the consumers (Lynn, 1992;
Verhallen & Robben, 1994). Two types of
scarcity messages are commonly employed in
practice: limited-time and limited-quantity
(Cialdini 2008). In a limited-time scarcity (LTS)
the offer is made available for a

which the
In a limited-quantity

message,

predefined period, after offer

becomes unavailable.

scarcity (LQS) message, the promotional offer is

-51-

made available for a predefined quantity of the
product. Since these desirable resources are
limited in time or quantity, this triggers the
competition and aggression among consumers
to obtain that (Hagmann & Mulugeta, 2008;
Harvey 2009; Reuveny, 2007). However, scarcity
message also generates a valuable impact to the
brand. the of

relationships, jealousy would be compelled to

In literature interpersonal
appear when a person feels that the relationship
that is important to them is in danger because
of the other parties entering into such
relationship (Sarkar & Sreejesh, 2014). In this
context, someone will jealous when other buy
their desired brand. Therefore, if consumers at
high levels of jealousy, it can lead them to high
attachment and high commitment to the brand
etal, 2019). Although brand

attachment has positive effects on favorable

(Hasdiansa

consumer behavior, recent studies have

advocated that brand attachment may have

dark which

behaviors. Nevertheless, research on the dark

sides stimulate some harmful
side of brand attachment is limited (Japutra et.al,
2022), particularly on aggression behavior as well
as the causes of it. Furthermore, the impact of
the dark side of brand attachment and aggression

behavior on purchase intention is still unclear.

2. Theoretical Framework and Hypothesis

Hla: Scarcity limited-time base has a positive

and significant impact on perceived of threat



Hlb: Scarcity limited-quantity base has a
positive and significant impact on perceived of
threat

H2a: has

positive and significant impact on perceived of

Scarcity limited-time base a
powerlessness

H2b: Scarcity limited-quantity base has a
positive and significant impact on perceived of
powerlessness

H3a: Scarcity limited-time base has a positive
and significant impact on brand jealousy

H3b: Scarcity limited-quantity base has a
positive and significant impact on brand
jealousy

H4: Perceived of threat has a negative and
significant impact on brand attachment

H5: Perceived of powerlessness has a negative
and significant impact on brand attachment

H6: Brand jealousy has a positive and
significant impact on brand attachment

H7: Perceived of threat has a positive and
significant impact on aggression behavior

H8: Perceived of powerlessness has a positive
and significant impact on aggression behavior

H9: Brand attachment has a positive and
significant impact on aggression behavior

H10: Aggression behavior has a positive and

significant impact on purchase intention

Fig. 1. Purpose of Theoretical Framework

3. Research Methodology

The respondent of this research is consumer
of ZARA clothing brand with number 100-200

-52-

respondent. Structural Equation Modeling (SEM)
with AMOS will be used to assess the research
model and analyze the data.
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Abstract Recently, the accessibility of VR

contents is increasing due to the spread of mid- to
low-priced HMD devices. There is a risk of
accidents when using an HMD device in a narrow
space because the display blocks the view while
worn. In this paper, we propose a collision
prevention system that detects the user's
movement during VR content experience and
outputs a warning sound to the smartphone when
there are obstacles in the vicinity. The proposed
study aims to raise awareness of the safety range
for users who play VR content in a narrow space
and use it as a system to prevent accidents.

1. ME

22 7MFEA(VR; Virtual Reality)S AHS 4
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Fig. 2. Block diagram of the proposed system
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Fig. 3. Block diagram of the proposed system
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Fig. 4. User movement during fitness content
experience

VR Controller accident prevention app.

Connect Disconnect

Click the icon to turn off the alarm

Detect danger 5 times

Custom options

Sensitivity
Distance
cm)

Fig. 5. Example of VR controller accident prevention
notification app
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Abstract this the vibrational

accelerations and angular velocities for the
Daegu Metropolitan City Urban Railway(Line 3)
were measured and evaluated wusing the
smartphone built-in sensors and the approved
application. For this purpose, the running
acceleration big data were evaluated according
to the domestic standard (KS R 9160). In
addition, the increasing of angular velocity

In study,

values caused by the monorail properties were
monitored along the all stations. It was found
that there are considerable increase of lateral
and vertical direction of angular velocities. The
results of study suggests that ‘angular velocity’
could be adopted as a new index for evaluating
the riding comfort of monorail urban transit.
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Acceleration & Gyroscope Sensors)E& AE7HEE
Z74o] ARBSITh HE AR AFEAL- &4
(KS R 9160 2002)[1]1& 7]#S& Physics
Toolbox Sensor Suite Pro[2] cf&2|A0]HE o]&
sto] 3070 GARE e A Y 35 9 st
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Pitch

Roll  Surge

Sway

Fig. 1. Direction of accelerations and angular velocities

Table 1. Measurement device and data collection

Accl. /i\/ré 3 Vel. Lat. & Long.
Hardwa SAMSUNG Galaxy S10 5G
Sensor LSM6DSO Acceleration & Gyroscope Sensors
Data
Collect. 500 Hz
No- of | 226979x3-axes | 226979 | 226,979%2-axes
Total
Data 2,042,811
3. X 7t
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Abstract This study aims to level the operating
rate that differs excessively in the production
process of the hydraulic cylinder main drive and
verify the improvement plan through the use of
parallel workers.
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Table 2. Existing Utilization Rate Average

Process Existing Utilizaton Rate Average

Drilling Process 43.44%

Miling Process 43.45%

Cutting Process 74.01%

Grinder Process 63.4%

Turnery Process 94.42%

Welding Process 69.72%

Assembly Process 78.65%

Transport Process 10.84%
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Process, =3t 7F5-E2 7HA+= Turnery Processs
QFgEHA]7]7] Hote] HIEge]| B ZAFA Y gojot
24| Drilling Process®} Milling Process®] 2+l
AsHA YA=of Sitt. wabA] HiEde] FH =
A} Drilling Process® 2Z(¢le] &=¥% Milling
Process®] 2tjo] AAIE1A]7] wiZof| gHg o] 2=}
£ B3R &go| 7hsoltt weba g ARt
7t 2A1ZE0] 94 Ajlo] 7hs oA HdE S A5k
o} st 7ML 7HA= Turnery Processd 3%
gloloR/dell Grinder ProcessE X&sh= 2hdthet
9143} Grinder Process E3t 7H5-80] (63.4%=2
=R &2 £AE YEPY O 2 Turnery Process? #
AL} shte] Ho g eto 2 HEE AQio] e
AE H Fsto] o] 7kt AgdiEtar wetal
o} AR AAEE 2@ AAE] FE5to] A
AR A 7FsES o] BE i, /A HAE
ggsto] AR} gt

1
-

4.

AR

Drilling Process?} Milling Process®] 2tAA==
HaH o2 gd-isto] TE&9 REFo] AMgEe Table
38} Zom o] Higlo] FOJ3tX|E YolH 7] fl5ff o]®
E g3 B0 gAotalx} st o] E A9 A

e chest 2t

x*t

S
- o)

Foto] MAA =da gy 42ke] Agrt
S IS4 Drilling Process= (0.425,1.5051),

_ _a
n—1,1 9

Age

-58-
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Table 3. After Existing Utilization Rate Average

Process Existing Utilizaton Rate Average

Drilling, Miling

Process 86.55%

Cutting Process 74.01%

Grinder, Turnery

Process 79.4%

Welding Process 69.72%

Assembly Process 78.65%

Transport Process 10.84%
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Abstract This study proposed a 211 8k

production plan that can efficiently
produce the building material
manufacturing process. This suggests a
way to adjust the products produced by
each machine based on the order
through Python's
regression line. Evaluate the efficiency
before and after improvement using the
simulation program Arena.
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Table 1. Comparison of predicted values and
actual values through a regression line
Actual Orders Predict Orders

(October) (October)

Order size 60,880 ea 67,722 ea

Tie bolt 41,092 ea 49,189 ea

Short bolt 900 ea 1,742 ea

3m-Ful theads 257,000 ea 219.89 ea
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Table 2. Nonparametric tests of actual and

predicted values

p-value

Predict value of Order size

Actual value of 0.00122

Order size

Predict value of
Tie bolt
Actual value of
Tie bolt
Predict value of
Short bolt
Actual value of
Short bolt
Predict value of
Full theads bolt

Actual value of
Full theads bolt

0.00134

7

277692 X e

0.13659
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Table 3. Comparison of Idle Time

Before improvement | After improvement

Idle Time 23.6% 43.25%

&
Lk

)

OH%E, ZE,

A9 Idle Tuneol
9] AAkFo] Eoj&

| SIS
S5

5. 28 &

o|¢} Zo] FHHoE FEHE dEsto] AFS A
AR AETH A E R8-S Hor, ARSI [dle Time
o] ZI71EE 75 9l LokE 4= AUt Idle Time

52lo] U2 AES AU AANE B ofe] 2

HolA 8&70] USZ 71 4= ot FFoll= Idle

Time B¢l FEAES It B Aitste] &S

o 52 4 A Hgt AFE FFT ool
References

[1]1 Park, Chun-Gun. (2012). First Order

Difference-Based Error Variance Estimator in
Nonparametric Regression with a Single
Outlier. CSAM(Communications for Statistical
Applications and Methods), 19(3), 333-344.



#7199 ESG ZF°l 7197HA°l m A= ¥

O}
§$TTZ¢, %J
TEANE T ZYS, 25t

¥

ygpark93@naver.com’, kdi50@pnu.edu®
Corresponding author*: Yoo Gak Park

Abstract [Purposel This study investigates

whether ESG management adoption and
performance affect the corporate value of
venture companies. Although there a
consensus on the necessity and importance
of ESG management being formed due to the
growing interest in ESG, the industry is still
skeptical about the economic value of ESG
management and the empirical results of the
economic value of ESG provided by the
academia are mixed. In particular, venture
companies appear to be slow to introduce
ESG management due to limited resources
and technology. Nevertheless,
interest in ESG management can be more
beneficial to venture companies as they have
higher capital demand compared to other
Furthermore, as  venture
companies are relatively start-ups, the
benefits of  ESG management such as
employee motivation, employee bonding
effect, and positive external image are
expected to be more beneficial to them.
Thus, this study investigates whether ESG
management adoption and performance are
beneficial to venture companies.

[Implications] This study has the following

is

investors'

companies.

academic and practical contributions. First,
this additional

evidence for the relationship between ESG

study provides empirical
and financial performance by focusing on
the venture companies which can make the
of  ESG

compared to

most management.  Second,

other companies, it is

relatively difficult for venture companies to

introduce and operate ESG management.

-61-

However, the empirical results in this study
that

introduce and operate ESG management

suggest when venture companies

well, it has positive effects on the firm
Such

implications

findings provide practical
that of
venture companies ultimately has a positive
the
companies can enjoy the positive effects of
ESG than

companies. Third, the government bodies

value.
ESG management
firm value and venture

effect on

management more other
such as the Ministry of SMEs and Startups,
which formulate policies related to venture
companies and help them operate, are also
encouraging venture companies to manage
ESG through various policies. The results of
this by
providing the
drafting and implementation of ESG-related

study have policy implications

economic  benefits  for

policies and campaigns.
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Abstract Netflix has a competitive edge in

the online video service market. In particular,
the use of the platform continues to show strong
strength. Therefore, in this paper, a study was
conducted to predict the stock price change of
Netflix, one of the video streaming services. For
this purpose, the stock price change of Netflix,
which has been receiving a lot of attention
recently, was predicted through the method
using the ARIMA model among the time series
data analysis methods.
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Table 1. Part of the data set
Close Close
0 392.869995 749 494.660004
1 391.980011 750 492.390015
2 390.399994 751 485.809998
3 404.980011 752 487.269989
4 416.760010 753 488.769989
3. ¢t g o At
3.1 ¢t B
AT ol 24T ofZo] Sk B ERAAL
oz e At dE] el dsYs F
7ol gt 5tFolF9 HiolHE AMESHH HolE A&
7O 2= ARIMA 4 WS ARESHIIR]. & =

oA AT 59 ARIMAE=
Autoregressive Integrated Moving Averageﬂ oF
A2, Autoregressive= A|3ARFEE  u|sha,
Moving Averagex C°lE3H7LES —4”]?1":1‘[3].
ARIMA Ed9] o8 (AR=2, AHE=1, MA=2)&

8% 719

= 0 v

sto] ARIMA E@Z A4ttt offls ABAS
ARIMAE 9] T3t FHolr},

Dep. Variable: D2.Close No. Observations: 752
Model: ARIMA(1. 2, 1) Log Likelihood -2845.801
Method: css-mle S.D. of innovations 10.599
Date: Mon, 14 Jun 2021 AIC 5699.603
Time: 20:50:01 BIC 5718.094
Sample: 2 HQIC 5706.727

Fig. 1. ARIMA model results
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Abstract Recently, the potato market is
. . . . Table 1. Part of the data set

rapidly jumping as crops grown in houses
suffered from cold damage due to the Date Temp Mm Price
continuous cold wave caused by abnormal 633 2021-05-10 13.2 0 395
temperatures. In this paper, we used a deep 634 2021-05-11 185 0 404
learning algorithm to predict changes in potato 635 2021-05-12 2 0 207
prices according to temperature and . 2021-05-13 79 0 207
precipitation in Korea. To this end, a study was

. 637 2021-05-14 24.1 0 394
conducted by applying the LSTM model among
the time series data prediction methods.
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U 49 AA M-S dSst] S AIAYE
tlojg 24 WS ARSIt AIAE Hold 24 |
H F d¥d 7|89 LSTM(Long Short Term
Memory)¥} ConvlDE ARESIt LSTME A=8s
Tl 29 FEE dScle YAEECE A
A dlole EA4o] go] AREE= HRoltH1]. A=
1598 F4Z stelon S 15+199 7+4
&gttt LSTMOll= mEw dZo] Qlof, & o]
o[¥] ZRJAERTL ofg} A Hlolg A|FAE AT
A& 7L

to rlr

Layer (type) Output Shape

convlid_1 (ConviD) (None, 15, 32)

Istm_1 (LSTM) (None, 16)
dense_1 (Dense) (None, 16)

(None, 1)

Total params: 3,937
Trainable params: 3,937

Fig. 1. LSTM and Conv1D analysis screen
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A

Fig. 3. epochs 100 setup analysis result graph
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Abstract To enhance the competitiveness
and innovation of industrial complexes, which
are the main pillars of the national economy,
establish a governance system in which the
government, regional innovation institutions,
and companies cooperate with each other,
transform industrial complexes suitable for the
era of great transformation, and foster excellent
industrial complexes. It is urgent to actively
support policies and budget input from various
government ministries.
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Abstract The purpose of this study was to

compare the stress from nursing care between
nurses in the cancer unit and nurses in the
general unit. A total 57 of nurses were recruited
from a general hospital. The stress level of the
nurses working the cancer unit was
significantly higher than the level of the nurses
working in the general unit. It is important to
eusure the methods that contrive to perform
care efficiently by generating hospice nurses.
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Abstract As the utilization of drones increases
and the service model of the drone industry
diversifies, the technical demand for drones is
increasing. In particular, in order to use drones
and to overcome the limitations of the industry,
drones capable of long flight are in great demand.
In this paper, we look into the necessity of
developing a drone that uses hydrogen fuel,
especially liquid hydrogen, as a power source,
which can increase drone utilization and operation
efficiency.

1. ME

EE A2 @A AeAel S9stel A&sA
AUl A 2do] tjeksiyt oA W #AlEoe] 7t Q)
o 2AME, BYE, 9=-g8nt oyl gulkelx: g

Agow AolH 47 EES MY 4 o,
e EE 49e g% S4Ame wms 4k

AEE A =82 sk A1

EE Ae o &4 ° AP A8 T1eH
oz A7IAEel W 847F IA =3 Ak =8
AMuls BElo] tofabt o] R FARE VE EEE
g (Li-Po) HEZE AT =89 VAT
Ael WE g2 dF 9 A2 B8 E89] M
2 A A5 gEbA, dA =29 @o] ARgEE
2T HiEEEG 4~5u) ol ABARte 2R
e A4S ZPYoz AMgsle, VAT LS
Fotal w7 HIfE 7HssH| ot =8 &8
HAE Fste w4 7 =E70E0] Easi,
50l A7IAE HHoA =89 v@AREE FHd
3 5 e FAFA(LH)7IRE =270 Bt

Q77k sk,

-73-

2.

ri

=

o

d

-r

2.1

1 24708t E2IHL
FAE FHYOE St EEL ARIACIA Eido
AL Fold, AddMe @FAE g E ool
(DMDOA Y271 45A(CCGH) 7|8 $4d8HA] &

S A2l 4l o, Table 191419} Zo] Ho]z
= ge Al Fd 1508 v 4 o2l

Table 1. DMI DT30N Specifications

Fuel type CGH;
Dimensions with propellers 1,600(W) x 1,600(L) x 675(H)
(WXLXH) mm
Diagonal length 1,600mm
Maximum speed 18m/s
Maximum altitude 3,500m

Maximum flight time 150min without payload

24.9kg

Maximum takeoff weight

20kg(with 12L Type 3 hygrogen
container)
21kg(with 10.8L Type 4
hygrogen container)

Weight without payload

10km(Standard)
10~50km(Optional)
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Abstract the

telecommuting due to the prolonged COVID-19
outbreak, adoption of companion animals is
increasing. However, the companion animal
insurance market is not developing due to the
lack of technology related to individual
identification. Therefore, through this study, a
U-Net-based deep learning model that
recognizes the face of companion animals and
segments the nose was implemented to
facilitate individual identification.

Due to increase in
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Fig. 2. U-Net Architecture
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Abstract The purpose of this study was to

examine the impact of self-efficacy on
organizational citizenship behavior through the
mediating role of learning agility and the
moderating role of empowering leadership. The
results are as follows: First, self-efficacy has a
positive effected on learning agility and
organizational citizenship behavior. Second,
learning agility has a positive effected on
organizational citizenship  behavior.  Third,
learning agility mediates the relationship between
self-efficacy and organizational citizenship
behavior.  Fourth, empowering leadership
moderates the relationship between self-efficacy
and organizational citizenship behavior.
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Abstract The purpose of this study is to
examine the impact of flexible
arrangement on organizational performance
through the mediating role of job engagement.
To verify this, an empirical analysis was
conducted on workers engaged in state-owned
company in China. Through empirical analysis,
it was found that flexible work arrangement

work

improve organizational performance. and job
engagement played a partial mediating role in
the relationship between flexible work
arrangement and organizational performance.
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Abstract In this study, we focus on corporate
psychological capital and emphasize
importance, while verifying the dual mediating
effects of knowledge sharing and innovation
behavior on psychological capital and innovation
performance. To verify this, a survey was
conducted among employees of existing
companies in China, and the verification results
are as follows. First, psychological capital has
been shown to have significant positive effects
on knowledge sharing, innovation behavior, and
innovation performance. Second, knowledge
sharing has a significant positive impact on
innovation behavior and innovation
performance. Third, knowledge sharing and
innovation behavior played mediating role in
the relationship between psychological capital
and innovation performance.
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Abstract The purpose of this study was to
empirically analyze the effect of servant
leadership  on  organizational citizenship
behavior, focusing on the mediating effect of
psychological stability and the moderating
effect of Value Congruence. The results are as
follows: First, servant leadership has a positive
effected on psychological stability and
organizational citizenship behavior. Second,
psychological stability mediates the relationship
between servant leadership and organizational
citizenship behavior. Third, Value Congruence
moderates the relationship between servant
leadership and psychological stability.
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Abstract This

technical expert in China, the purpose
demonstrate the effect of positive psychological
capital on occupational happiness, and validate
the mediated effects of job identity between
them. moreover, to test the proposed hypotheses
in this study, we collected data via a survey on

study was conducted on

is

technical expert in China, and used for analysis.
Through empirical analysis, it can provide some
useful enlightenment in terms of the shortage of
technical expert and human resource
management. In addition, it could serve as the
basis for further expansion of related research.
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Abstract The purpose of this study is to
examine the impact of customer engagement of
online shopping platform users on repurchase
intention through the mediating role of value
co-creation behavior. To verify this, an empirical
analysis was conducted on online shopping
platform users. Through empirical analysis, it
was found that customer engagement improve
repurchase intention. and value co-creation
behavior played a partial mediating role in the
relationship between customer engagement and
repurchase intention.
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Abstract In this study, the mediating effect of

self-elasticity is verified in the effects of
extroversion, openness, affinity, sincerity, and
neurosis, which are child's personality type 5
variables, on happiness. In the 12th year (2019)
data of the Korean Children's Panel (PSKC),
1,412 fourth graders targeted. The
collected data were analyzed using the SPSS
25.0 program, and the mediating effect was
verified by applying the analysis aspect of
Baron & Keeny (1986), and the significance of
the mediating effect was verified by Sobel test
analysis. As a result, self-elasticity was
completely mediated between extroversion and
openness and child happiness, and partially
mediated in the relationship between affinity
and neuroticism and happiness. Therefore,
basic data are provided for program and policy
development so that children can have a sense
of happiness through appropriate intervention
that increases their self-elasticity.
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Abstract This study was analyzed based on

1076 analyzes of questionnaires in order to
examine the status according to the age of
the young people entering the adult group
from the adolescents.It is considered that
proper education and publicity about drug
use is necessary in the reality that drug
addiction among young people due to drug
abuse is increasing.
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Table 1. Drinking according to age

ALCOHOL
frequency(%) 2 0
USE NOT USE
teenager 177(24.8) 538(75.2)
20's 212(81.5) 48(18.5)
AGE 272884 | <001
30's 64(63.4) 37(36.6)
total 453(42.1) 623(57.9)
Table 2. Smoking according to age
SMOKING
frequency(%) X2 0
USE NOT USE
81(11.3) 634(88.7)
teenager
11.3% 88.7%
- 49(18.8) 211(81.2)
S
AGE 18.8% 81.2%
11.169 004
9(8.9) 92(91.1)
30’'s
8.9% 91.1%
139(12.9) 937(87.1)
total
12.9% 87.1%

Table 3. Experience of using appetite suppressants
according to age

appetite suppressant
frequency(%) 2 0
USE NOT USE
teenager 32(4.5) 683(95.5)
20's 31(11.9) 229(88.1)
AGE 34.851 <.001
30's 19(18.8) 82(81.2)
total 82(7.6) 994(92.4)
4. ZE
2 Q7 Hd0) Yolo] HE gokzo) Aadee}
g Al SFBEES oYS L AEFH
n2IWG oSk 93t AR B8] 9 A

=it 20t)7F 239 & Aol 7P wgto
o AL A|A 9] ARG-2 30TollA] AREF ol B2
AoE Uegth 371407 AZE FEHEEo
FESEY TAR JFE 4 Atk ol EEotE
ARG RS st FRER A dYE
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Abstract This study is conducted to o rks AARE AHE gtolsto] =uje] FAH
investigate the effects of the Global Nursing A1 AFEAE A8 ZUoATt IRE ER
Competency Program(GNCP) on the global health A il FHE 29oto] Tgo] QT ISR

nursing competency, self-leadership, and core
competency of nursing students. The design of
this study is a single-group comparative study.
The GNCP was conducted through video meetings
through Zoom’ under the themes of 'Roles and
Responsibilities  of  Professional  Nurses',
'‘Becoming an American Nurse', and 'The Future
of Nurses'. The global health nursing competency,
self-leadership, and core competency of the
subjects before and after GNCP were checked
and analyzed through the paired t-test. As a
result, the GCNP was found to be effective in
global health nursing competency(t=-6.72, o
<.001), self-leadership(t=-3.30, 0=.002), and
core competency(t=-4.70, p<.001). Based on
this study, we were expected that the program
would be improved and expanded through
repeated studies in the future.
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Table 1. Effect of Global Competencies for Nurses

(N=53)
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Abstract This study was conducted to confirm

the effect of core nursing skills program on core
nursing skills performance confidence and patient
safety management behavior for nursing students.
The study design was a single-group
comparative study, The data were collected using
self-report questionnaires from 152 fourth-year
nursing students. As a result, it was found that
the core nursing skills performance confidence
improved after the core nursing program
application than before (t=8.40, p<{.001). Based
on this, it is expected that various educational
programs that can increase confidence in
performing core nursing skills can be applied.

t2et Ag 189 ZRe oA A%
s AT VleS s50F
Ot Rl v evlee A85to
;*}E/ﬂ«] A9l dF e € 5 Sk
AcH1]. 4 Zlig—f] A& oS
°] LSS
Algdold s 9 °V‘c]"%l
(2]. Zt2sPSolAl Ztepdol EH"} ZVL
S R P IS G o S A P R
A&t {77 o] FolAoF FHH3].
od dg ZUE olFAY #3Y 4 Av
E Pe A=E 9uisH, ddiesd +35
oh WSS B Bstal ZE5ofoF she HFol
o ZtedisbgEo] e e SE5 S50 £
Stal IS A 2 A% BB ENAME At =
AE He R dHEAQl Awso] FastA Hof dxt

¥

N R

e r
&
JN fin}

é
rﬁ

&9 E3|

4>
d%

3

r
ooy 1l

l

o [ o 15 o

i)

-99-

o8 A7} wgo] o508 £aHTHAL ATt 25
AE o @ ATl M 54 SRl
QRS0 g 2 FYRAIYLG), 2F 184
€ fos & Gfel dnd LAl %
£5% 975e] S, datitag s
e A PNy o
U Sierdee] B91) Sao] EHeHT,

o B 7 WA WEESo] FYAA

70 B A el Bele] A HES vt
o, 7ol SAEEs] W 2 SARH
9 @8 ZEad) A AME ¥ xdRe
g8t ek,
2. Ay

2.1 A7

£ ATE gedgeye gaos At
FL0] WINEE SPAE ° BT
B9l vlAs ATE 5] I BAT AT BT
2AAT oI,

2.2 A7CHA

£ A7) e SAo 2 A sty
434S oz A7Y BAL offstn AUH
0 AT Fold BT AW FYAHE AT
75 Wee tgoR St ERY /-
G-power 313 ZEIUL ol§dfe] ME2H
ARURNA AT BB 7] 15, RAGE 05
A4Y 952 9S W) Ha EESL 148902 152
We oz 97 Awsach



2.3 G7ET
F23HE AER0) 27} 7|YsHe FAoE o
A EA 4837} 287 20538, dArerda] 3

158%or & 39wdor A

do =

2.4 KtE4-Ee

AESPL FRIpE A Bid AEAE AR
gom ARFA7ZEE 20219 79 19%F 2021
| 89 309 7HA AAlsHth diteEd 28]
of HFE HAHuAEZ EYE AFHIRTH 64
oty YUtEES FFSHE HiHclgy, TR

a9 A Fol W SR BT
JuslE AtunA HES Fiel A S48
ek,
3. A7An
31 #AZsE DRIM0| AU} BRI
BajOIO) DIXIs Ft

Yeheh “41%2}94 A8 eE SYRAGL
A AHT 18 Fo| kol EAZOR &
Ol5tH o (t=8.40, p<.001), TARIHTZ Y=
AELS AR 57} 7] YEhb)E siglont 54
Moz {olgt Aol goith.

Table 1. Differences in performance confidence
and patient safety management behavior

on program (N=152)
Pre—test Post-test

Variabl

ariables MSD MSD o
Performance 8.40
confidence 3.39:0.73 4.01+0.61 «001)
Patient safety 95
management 4.38+0.65 4.44+0.54 (342)
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Abstract This study aims to investigated

the status of perceived health status,
subjective body recognition, and weight
change according to age. In addition, the
main factors of interest of middle-aged and
elderly people were analyzed. This is a
secondary data analysis study using data
from the 7th Korea National Health and
Nutrition Examination Survey (KNHANES
VIII-3 (2018), Korea Centers for Disease
Control and Prevention. Perceived health
status was good (10.9%), normal (21.7%) for
the 30-49 age group. Perceived health status
was good (6.2%) and normal (14.8%) for the
50-64 age group. Perceived health status was
normal (12.8%) and bad (6.2%), for those over
65. Subjective  body recognition was
commonly (14.9%) and slightly overweight
(16.2%) in the 30-49 age group. Subjective
body recognition was commonly (12.2%) and
slightly overweight (10.6%) in the 50-64 age
group. Subjective body recognition was
commonly (12.6%) and slightly overweight
(7.9%) for those over 65. Weight change in 1
year was no change (22.6%) and weight gain
(13.5%) for those aged 30-49 years. Weight
change in 1 year was no change (20.7%) and
weight gain (5.3%) for those aged 50-64
years. Weight change in 1 year was no
change (21.1%) and weight gain (3.0%) for
those over 65 years old. Appearance was one
of the first characteristics of an individual
recognized by others, and has an important
influence on social interaction and was a

very important component in modern

-101-

society. It was intended to be used as a basis
for finding conditions for measures for better
health, quality of life and well-being.
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73] it A71914] g Tl Usol ERlE

9AeH3].

6541 ol Hole) AREE, AAE, 4o A,
AASke] BAL AAYE G L oY AP w
AT, A=v] Fa, AA5Y G, 28715 T,
Zeto] oje Felg, A] Q4o gact "ado

2 49l A 37} Aelol Fo] 7 WA U3l
AZEY. 35 B WO FRY AP k=
soh A4 BEC] Gl e AToILH4).

29 A7, Fud AL, AFAsp)
Uolo] wet zjolg HISAT, 7 polofE &
e 3ol 5 otk AR RAR B4, A7 A
W, 4t0) A, Fod A7 9 A Q143 DA
Az Aol gom ¥ A54e A7t 9as
oha Abggic,
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